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IMMGroup (Innovate Media Marketing
Group)

Terms and Conditions V1.0

Effective Date: October 2025

1. Introduction and Acceptance

1.1. The Company: These Terms and Conditions govern the provision of services by
IMMGroup (Innovate Media Marketing Group), hereafter referred to as "IMMGroup," a
leading Al-driven digital marketing company specializing in automation, precision campaign
management, and customer retention systems for medium to large enterprises.

1.2. The Client: The entity, company, or individual engaging IMMGroup for services, referred
to as the "Client."

1.3. Acceptance: By engaging IMMGroup for any services, including but not limited to
Digital Management, Automation Setup, Audits, and Consultation, the Client agrees to be
bound by these Terms and Conditions.

2. Definitions

e Agreement: This document, including any attached Service Level Agreements
(SLAs), proposals, or appendices.

e Client Platform Data: Read-only data access provided by the Client to IMMGroup,
including data from Meta Business Suite, Google Ads, Google Analytics, CRM, and
other relevant platforms.

e Al Tools & Automation Systems: Proprietary or licensed third-party software,
scripts, and machine learning models utilized by IMMGroup to optimize campaigns,
automate processes (e.g., lead follow-up, bidding), and generate insights.

e Campaign Spend: The separate budget allocated and paid by the Client directly to
third-party advertising platforms (e.g., Meta, Google) for running advertisements.

e Services: The specific Al-driven marketing, consultation, management, and technical
services outlined in the agreed-upon proposal or package.
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3. Scope of Services

3.1. Digital Management: IMMGroup will manage the Client's specified digital marketing
assets (including social media accounts, ad accounts, and tracking pixels) with the primary
goal of improving lead generation, customer retention, and overall marketing ROI. This
management will leverage Al Tools and Automation Systems to execute precision
targeting and dynamic optimization.

3.2. Automation & System Setup: IMMGroup's core service includes automating aspects
of the Client's business and marketing processes, which may involve: a. Setting up
automated lead qualification and nurturing sequences. b. Implementing tracking and
attribution systems (Pixels, APIs, etc.). c. Integrating marketing platforms with the Client’s
CRM or other business tools.

3.3. Client Responsibilities: a. Access: The Client must provide IMMGroup with timely and
secure read-only Partner Access (where possible) to all necessary platforms and data
sources (Client Platform Data) as outlined in the initial audit requirements. Failure to provide
adequate access may hinder or halt service delivery. b. Content: The Client is responsible
for providing all necessary creative assets, content, product information, and branding
guidelines promptly. c. Budget: The Client is solely responsible for funding and managing
the Campaign Spend directly with the respective advertising platforms.

4. Financial Terms

4.1. Fees: The Client agrees to pay IMMGroup the fees as specified in the service proposal
or package document. All fees are exclusive of VAT unless otherwise stated.

4.2. Payment Terms: All invoices are due net 7 days from the invoice date, or as otherwise
specified in the proposal.

4.3. Overdue Payments: IMMGroup reserves the right to suspend all Services, including
the monitoring and optimization of ongoing campaigns and automation systems, if payment
is not received within 7 days of the due date. The Client acknowledges that campaign
performance may deteriorate during any period of service suspension.

4.4. Campaign Spend vs. Service Fees: Service fees cover IMMGroup's time, expertise, Al
tool usage, and management. They do not include the Campaign Spend paid to Meta,
Google, or other media platforms.

5. Client Onboarding and Offboarding
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5.1. Onboarding: The onboarding process begins upon acceptance of this Agreement and
receipt of the first payment. Services commence once all required Client Platform Data
access has been granted and necessary Client assets have been provided.

5.2. Termination and Offboarding: a. Either party may terminate this Agreement with 30
days written notice to the other party. b. Upon termination, IMMGroup will perform a final
handover of all managed assets (e.g., ad accounts, automation flows) back to the Client. c.
The Client assumes full responsibility for managing and maintaining the transferred assets,
including the continued operation and maintenance of Al Tools and Automation Systems
that were set up by IMMGroup. IMMGroup will not provide ongoing support for transferred
assets unless a separate maintenance agreement is entered into.

6. Intellectual Property

6.1. Client Ownership: The Client retains ownership of any original intellectual property,
including trademarks, content, branding, website code, and existing client data (Client
Platform Data).

6.2. IMMGroup Ownership: IMMGroup retains ownership of all intellectual property rights
related to: a. Proprietary Al Tools, Automation Systems, and algorithmic strategies
developed or utilized by IMMGroup. b. Any underlying code or custom scripts developed by
IMMGroup for the automation systems.

7. Disclaimers and Limitation of Liability

7.1. Performance Guarantee: IMMGroup provides services based on specialized expertise,
data analysis, and the deployment of advanced Al Tools. IMMGroup does not guarantee
the success of any paid advertising campaigns, lead volume, or specific ROI.
Campaign outcomes are influenced by external factors including, but not limited to, platform
changes (Meta/Google), market competition, economic conditions, and the Client's
product/service quality.

7.2. Al and Automation Reliability: The Client acknowledges that Al Tools and
Automation Systems rely on algorithms and external data feeds, which may be subject to
occasional technical issues, data inaccuracies, or performance volatility. IMMGroup will use
commercially reasonable efforts to monitor and correct any such issues but is not liable for
minor, temporary disruptions.

7.3. Post-Lead Sales Process: IMMGroup's services are primarily focused on generating,
qualifying, and retaining leads up to the point specified in the agreement (typically the initial
client contact or automated follow-up). IMMGroup does not take responsibility for the
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Client's internal sales process, client conversion rates, or post-lead client relationship
management.

7.4. Limitation of Liability: In no event shall IMMGroup's total liability to the Client for any
claim arising out of or relating to this Agreement exceed the total fees paid by the Client to
IMMGroup in the three (3) months immediately preceding the event giving rise to the
claim.

8. Miscellaneous

8.1. Governing Law: This Agreement shall be governed by and construed in accordance
with the laws of The Republic of South Africa.

8.2. Entire Agreement: This Agreement constitutes the entire agreement between the
parties and supersedes all prior agreements, representations, and understandings.

8.3. Amendments: Any amendments or modifications to this Agreement must be in writing
and signed by authorized representatives of both parties.

9. Contact Information

For inquiries, concerns, or legal notices regarding these Terms and Conditions, please
contact IMMGroup:

IMMGroup (Innovate Media Marketing Group) Email:
social@immgroup.co.za Website: www.immgroup.co.za
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